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February 9,2002 

" Office of the Secretary, Rm. 159 
. Federal Trade Commission 
, 600 Pennsylvania Avenue, N.W. 

Washington, DC 20580 

1 I 

The Federal Trade Commission: 

i 

I 

I am definitely interested in a plan to create a national registry to avoid being 
called by telemarketers. 

They call early morning to late evening, which is very annoying plus they 
aren't courteous and very aggressive. 

I am interested in avoiding unsolicited sales calls and would like my numbers 
blocked from telemarketers.! 

Sincerely,- - .. i 

(MrQ'Lettie C. Green 
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Tim Greening; 

‘t 

i 

I 

- _  Comments on proposed “do not call registry” rule. 

I 

I think that this is an excellent idea. Marketing calls are among the most serious interruptions of our 
evenings at home. 

I 

Comments on specific questions: 

(a) Numbers should remain on until they are requested to be removed. 

(c) Insufficient knowledge to comment on security. Consumers should be able to verify that their numbers 
are on the list by internet or phone. 

(d) If the cost is minimal, consumers should be allowed to specify times and days, but within narrow 
limits: for example, one day a week for 2 hours. 

(e) The existing relationships won’t be disturbed. People can always use the mail or e-mail. 

Thank you. This is a great initiative. 

, 

4 (b) Spouses and adult children should be able to make requests. Third parties should not. 

e ,  ’ 
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ALICE K G R I G G S  

1 Telemarketing Rulemaking--Comment 
FTC File R 4 1 1 0 0 1  
FTC Office of Secretary 
Room 1 5 9  
600 Pennsylvania Ave NW 
Washington, D . C .  20580 

To Whom It May Concern: 

P L E A S E ! !  pass the restriction t o  business t o  consult a 
national listing of people requesting to KO?’ be called with 
telemarketing calls. The cost of maintaining the list s h o u l d  be 
supported by  the business doing the telemarketing. [This makes more 
sense than Florida’s rule charging private citizens to keep from 
being hassled. Also those doing the telemarketing should b e  
identified by caller I D systems. This includes charitable 
organizations. Some people are vulnerable t o  giving more than they 
can afford because they just can’t say NO when they really need t o .  

Thank you for helping America. 

Sincerely, 

7u9 



February 13,2002 

Office of the Secretary ; I '  

Room 159 
Federal Trade Commission 
600 
WaS 

-~ 
< 

c .  

t 
d 

' i ,  
I 

C '  

, *?.  - #. . . r - -  

- -  

a How lon&Qshohl&h te!ephc%b number remain on'the national V d  no$ call" regishy? : ' 
Indefinikely; Ilhlhs'tfie persoirwlio put it on the list requests that it be removed. They should never 
again have to go through a process to avoid harassment in their homes. 

' I  . ..I..' - . ' \  

., Who should be permit€ed io 
requestspom the line subscriber's spouse or adult child be permitted? Should thirdparties (outside the FTC) be 

. permitted to collict and forward requests to be put on the "do not call ' I  registry? 
Anyone residing at the residence should be allowed to request that the number be placed on the "do 
&t call" registry. Third parties collecting & forwarding requests are fine - as long as there is no 
conflict of interest. 

t t h t  a telephone number be placed on tk''Vdo not call" registry? Should 

, 0 m a t  security measures ire appropriate and necessary to ensure that only ihose people who want to place their 
telephone numbers on the VO not call" registry can do so? Should consumers be able to verifi that their numbers 
lime been placed on the registrj? Ifso, how3 

I canrrotknagirae that anyone would NOT want their name on the "do not call" registry, o r  that 
anyonewould be upset about missing TM calls. If it appears that security measures are necessary, 
then make them ithe usual "mother's maiden name" or some such. For verification, perhaps the same 
security measures could be used t~ view only that person's number in the "do not calll" database 

' >  Should the ''do not call" registry be an %all or nothing" option or should it instead allow consumers to specih the 

Once again, I cannot imagine that anyone enjoys receiving these calls. There are already laws in 
place restricting the dayskimes these calls can be made. Therefore, all or nothing would be just fine. 

days or time of day that they are willing to accept telemarketing calls? 

The proposed rule would permit consumers or donors who place their name and telephone number on the "do not 
call" registry to provide express veriJiable authorization to spec@ sellers or organizations to make calls to them. 
How will this requirement affect those entities with which a consumer or donor has a pre-existing relationship? 

I believe that currently you can opt-out of calls from businesses you deal with. If they did persist in 
contacting me after I had opted out, given the choice I would no longer do business with them, and I 
would tell them why. 

-m I would also insist that any laws enacted apply 
organizations, panhandling individuals, ALL businesses, etc. I do not want calls from ANY of them. 

severely and equally charities, religious 

H e r e l y ,  I i  I) I 
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Office of the Secretary 
'Rpom 159 
Federal Trade Commission 
600 Pennsylvania Ave NW 
Washington DC 20580 

Dear Secretary, 

February 11, 2001 

I am writing regarding the Proposed National "Do Not Call" Registry. I wholeheartedly 
support this regulation. Telemarketers are a nuisance. I do not purchase anything from 
a telemarketer and have no intention of doing so. I believe people who are in need of 
merchandise or services are able to decide on their own where to shop. The Federal 
Trade Commission would be doing all Americans a big favor by passing this regulation. 
Thank you. 

. .  

71 3 
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Federal Trade Commission 
Office of the Secretary, Room 159 
600 Pennsylvania Ave NW 
Washington, DC 20580 

Re: Telemarketing Rulemaking Comment. FTC File No. R411001. 

February 14,2002 

< 

1 
R 

‘ i ,  

. 1  . ‘  

1 

f 

To whom it may concern: 

I am writing to support the proposed rule establishing a national “do not call” registry for 
telemarketers. .. . & # a <  ‘ S  

I personally find the practice of telemarketing to be intrusive and annoying. I very much 
appreciate your efforts to limit this practice and protect consumers. Thank you. 

Sincerely, 

Dannv Horn 

714 
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F e b r u a r y  6 ,  2 0 0 2  

\ 

i c e  of  t h e  S e c r e t a r y ,  Room 1 5 9  
. e r a 1  Wrade  C o m m i s s i o n  
1 P e n p s y l v a n i a  A v e r  NW 
; h i n g t o p ,  D C  2 0 5 8 0  

tr M r .  or M s .  S e c r e t a r y :  

I ' w e l c o m e  
I 

t h e  o p p o r t u n i t y  t o  e x p r e s s  my a n n o y a n c e  w i t h  t e l e -  
: k e t e r  p h o n e c a l l s . ~ . O n e  d a y  i n  December  2 0 0 1  my c a l l e r  I D  l o g g e d  
i r t e e n  " unknown  C a l l e r "  c a l l s .  Even  t h o u g h  I d o n ' t  a n s w e r  t h e s e  
-Is, I s t i l l  h e a r  t h e  r i n g i n g  p h o n e .  W i t h  a u t o m a t i c  d i a l i n g  
> a b d & i t y ,  
: d a y  a n d  i n t o  t h e  n i g h t .  

t h e  t e l e m a r k e t e r s  c a n  a n d  d o  h a r a s s  e v e r y  h o u r  o f  
They  c a l l  on  S u n d a y  a n d  s o m e t i m e s  a s  

:e a s  9 : 2 5  P M .  

I f  a n d  when I n e e d  s i d i n g  o r  my c h i m n e y  c l e a n e d ,  I a m  q u i t e  
? a b l e  of 
i m  c h a r i t i e s ,  
rk a n d  w e  d o n a t e  t g  our f a v o r i t e  c h a r i t i e s  b e c a u s e  w e  w a n t  t o .  
s t e r i n g  u s  w i t h  p h o n e  a a l l s  w h i l e  w e  e a t  d i n n e r  d o e s  n o t  make u s  
3 1  k i n d l y  t o w a r d  a n y  c h a r i t y .  

l o c a t i n g  a b u s i n e s s  who c a n  d o  t h e  w o r k .  A s  f o r  c a l l s  
my h u s b a n d  g i v e s  t o  t h e  U n i t e d  Way t h r o u g h  h i s  

A c e n t r a l i z e d  n a t i o n a l  " D O  Not C a l l  R e g i s t r y "  w o u l d  be a 
Dd t h i n g .  I rgcbuld u s e  i t  a n d  I h o p e  i t  w o u l d  i n c l u d e  c h a r i t a b a e  
j a n i z a t i o n s .  

V e r y  t r u l y  y o u r s ,  

Tamra  A .  I r i s h  u 
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February 10,2002 

, 

4 

I f ,  
d' 

To whom it may concern, 

I would like you to please take our name and telephone number off the telemarketing 
list. 

P 

7 2 1  



I -  

: \  

f 

, 

4 

n lo  
d 

MOW 

, 7 2 2  



- _  

I 

f 

, .  

, 

4 



TE~EMBRKETING RUEEMAK ING-CONMEKT 
FTC B Z l e  NQ,. 'R 411001 

ETC O f f i c e  o f  t h e  S e c r e t a r y  
Waphingtoa, D,C, 20580 

I t i  i s  such anl iavasioIsr! of persona l  
i rpvacy,  A mam% home should be h i s  c a s t l e  t o  r e s t  a 1zve zm peacee 

Afltelr. a hard! &ax's work. having t o  run t o  t h e  t e l ephone  all evening f a r  
F s o l i e i t e a  calla from people s e l l i n g  things a person  8oes n o t  nee& o r  
want ' i h  extremely annoying-. 
People  hawe te lephones  a m 8  pay the  te lephone  b i l l  so t h a t  t h e  phone  caE 
be used f o r  persoma1 use and 
sellimg t h inga .  
Also, the long esmputer ca l l s  t i e  up the te lephone in case- o f  need to make 
am emergency p k m e  c a l l ,  In a d d i t i o n ,  t h e  l i n e  i s  t i e d  up when t he  o m e r  
5s waitiw f o r  an  important  rnesBags about  someone i n  t h e  h o s p f t a l  o r  when 
wai t ing  for a long-dis tance call, 

I 

t t o  be h a m a s s &  and annoyed b~y people  

After am operatioln,, a p e r s  t r y i n g  t o  r e c u p e r a t e  a t  home g e t s  a doub le  
amd t r i p l e  dose  o f  unwanted Telemarketing Calls, Calla come at  all .  times 
o f  t h e  day and evening i n t e r r u p t i n g  t h e  r e s t  of a p e r s m  t r y i n g  t o  FCCXP=- 

p e r a t e  a f t e r  surgery, 

When expec t i cg  an important  phone call t h e  person a t  home has a tendency 
t o  r u s h  t o  answer t h e  phone anld unnec~emrary f a l l s  and i n j u r i e s  cam occ 'w~.  

In a d d i t i o m ,  people  who work d i f f e r e n t  shifts have t h e i r  s l e e p  u n n c e e s s a r i l g  
i a t e r r u p t e d .  P m i  sure t h e r e  a r e  mamy*.mcme reasons why- Telmarkct i  
be made i.Tlegal, 
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